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Kashiwa Brand Guidelines

Brand

Initial Idea
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Kashiwa Brand Guidelines

Classic
Home

Brand Concept

The Classic Home - Family First
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The Metro Life - Living Freedom
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Kashiwa Brand Guidelines

Brand
Mantra

Brand
Definition

Brand Concept

Emotional Descriptive Function

Home
Applience

Comfort Family
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Brand
Archetype
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Everyman
Brand Archetype
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Kashiwa Brand Guidelines Brand Concept
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Mood & Tone
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Brand Concept

Overview

Segmen
e Classic Home

Metro Life

Product

Color Palette

Keywords

Product Focused Family First

Lifestyle Centric Individualism
Fun Young Generation

Trendy .






Kashiwa Brand Guidelines Brand Identity

THE LOGO
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LOGO
VARIATIONS

falnuovuusud UNvKuQ 6 Luu

auasndondoaulaavl

1.

2.

3.

4.

5.

Primary Full Shade

[OutuuKan tdvaunIU Print / Online
Flat Shade
Wluvruwuwuuusnasuoud
Metallic Silver

1B IUoUWLWILUUW LAY Adovnns
AU premium wazo Online
Reverse Primary
TGuuwudvoviusud nv Print / Online
ua: 6. Black / Reverse Black
BluvuWuwWaLdg9 wazvulawi=anu
13U Signage, viudn va4
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LOGO ON
PRODUCT
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LOGO
STRUCTURE
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Tagline Font: IBM Plex Sans Thai

Brand Identity
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LOGO USAGE | °
DO’S
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1. 13onlBuuu Primary fou

2. Tduuu Reverse uu Background
Fit'fJugUmw

3. 6 Brand Mark uudum

4. Tduuu Metallic UUFVWUWW LAY

5. tg1alnuuuil Tagline
6. 15 Black Logo uu Logistic Pack
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LOGO USAGE
DON'TS
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BRAND
PALETTE

1. Kashiwa Blue
B1W0uaUs=91vovuusud uazalaln

2. Energy Blue / Comfort Blue
B10uFsovvoviusud Tasldoonuuu
SSIhVELGR

3. Off White / Dark Grey
TG 0uEWuWonaunudud lunsein
dovnsIWUDAS:K3WEU1 fAUFSOD
wa:tgunudch nstindovnisaa
contrast szKk2dA11AzU1D

Kashiwa Blue

PMS 2736 C
CMYK 100 85 0 O
RGB 33 58 143 #213A8F

Energy Blue

PMS 2995 C
CMYK 81810
RGB 0 167 225 #0O0ATE1

Off White

PMS 427 C
CMYK 0 0 0 25

RGB 208 208 208 #DODODO

Brand Identity

Comfort Blue

PMS 292 C
CMYK 60 20 0 O
RGB 105 172 223 #69ACDF

Dark Grey

PMS 433 C
CMYK 85 7055 70
RGB 29 36 44 #1D242C

18



CATEGORY Kashiwa Blue
PALETTE vk 106 85 0

RGB 33 58 143 #213A8F

BaddHSU Segments yovFUM
wdotu 2 ndu laun

1. Classic Home
18 Palette 1ag2fiufiu Brand Palette

2. Metro Life
K8 lalnaidoonuaum uaaa
AUWLaY 30% lagddRtAuIGUAD
& Category (fhruaFuauld) doidonld
IKIKkun=nAudvovFuaila

Off White

PMS 427 C
CMYK 0 0 0 25
RGB 208 208 208 #DODODO
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HEADLINE
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2. Be Vietnam Pro (EN)
¥d1Ksu Headline nwdvnnu
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BODY
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IMAGERY
PRODUCT
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Brand Identity
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Kashiwa Brand Guidelines Brand Identity

IMAGERY
ENVIRONMENT

AwFuAluwungou Kdon1sdauagavaun
Tucnnéhlgo§u KSowunnanucvdulkuy
1. anIwuwdaaouBvIudsSY

IKku1=d1Kksunaw Classic Home

2. msvaudgavdumiuaindsosy
KSowunnanucvdulku
IKUN=dKsunau Metro Life
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Kashiwa Brand Guidelines

IMAGERY
LIFESTYLE

nwFuArlugdaus:=913u lagniwau
Aduddunuyov Category Uue) Usznou

1. Classic Home
US0udavldniwunna k3oncdovonsly
Twgn0udovTKIRuNIWIGUC K3oLRUKUN
stz OuFuAAULgWOSULDuKan

2. Metro Life
WWuFuARiuaauTong Lifestyle wuu
AULboY KSoAUSUTKL ij"’oqunnam‘oo
aznoucHauyovNauLUIKUNY
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Brand Identity
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SOCIAL MEDIA
TEMPLATE
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1. Logo Badge
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2. Logo Reverse/Full Shade
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SOCIAL MEDIA

Template 1

ovAUs:=NouIvY uu Template

A
B
C

Logo Badge
Co-Branding Logo / Partner Logo

Main Headline (Thai / English)
Font - Kanit Semi Bold

Promotional Bar
uauuaavsiga=dgalusiudu k3o Sub-Headline

Product Shot
AWFUAT (Fa210US1IUNatY AW)

s1ga:1d9quovdum

ATWRURED
T¥nw Product Podium Shot k3o Stage
AlUsUNIUNIWFUAN

Call to Action

Contact Bar

puavaa

' ( =E Juan 3,0(2)

HLIDEJUEIIJSEI U

AJR FRYER

| ruanaalsihuiu auna 515 ans

KW-824
_ y WATT 1350
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SOCIAL MEDIA

Template 2

ovAUs:=NouIvY uu Template

A Logo (Reverse)

B Main Headline (Thai / English)
Font - Kanit Regular

C FoFuAi uazsgazldea
D nwKan (nMw Background)

E Product Shot
AWFUAT (90921952 Scene AUNTWHEN)

F WuRdksusiwa:i3gadug

G Contact Bar

.

.
B
FIONUA

‘ 1

|
|

LA Ngulo
Glf?ﬁ;jﬁ'lﬂWWh@ﬁWif 1a0s j < 3
\ ozl
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VIDEO

Template
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A 9:16 (uu:mto)
B 16:9 (wusuou)

C 1:1 (wuduosu)
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VIDEO

Template

33115219 Artwork sounu3alo TKio1stun
Mndadruvovidlondovnis Output nsl
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usulRuuvN Iwaug0ontlu 4 ddu ua=lu
WuRdksSU Artwork 1 @ou nstidadiu 1:1
TRuuvnwoontdu 3 dou uastlduwundrsu
Artwork 1 &@au oauisndelutuddordo
wusuaunla
* nseinlusdlonlaln Kashiwa lisidudov
talalnlu Template 3n

A 9:16 (Luadv) agj?uc“humjoﬁ:4
B 16:9 (uusuouw) ogﬂuc‘n’nmdor‘ﬂ

C 1:1 (uuosuouw) ogﬂuc‘n’umdoﬁ3
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PACKAGING

Guidelines
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PACKAGING

Dieline

' Kashiwa
«
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' 4 Kashiwa
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PACKAGING

Face Panel Options

" Kashiwa

AlIR
FRYER

KUDdUausau

nooe. KW-824

HUoauausSau

AIR FRYER

KW-824 | 1350 %

Face Panel for Classic Home

Face Panel for Metro Life



PACKAGING

Side Panels Layout Structure
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